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Course Outcomes
Upon Successful completion of course, the student will be able to

Describe the evolution of the web, fundamentals of social media, its characteristics,| L2

CO1 |types, and applications to understand their role in modern communication and|
business.

Cco2 Apply the concepts and tools of social media analytics, text analytics, and actions
analytics to extract business insights from user-generated content. L3
Apply hyperlink analytics methods and relevant tools to analyze online interaction

CO3  patterns and the viral spread of content on platforms like YouTube L3
Analyze the complete social media analytics cycle to identify challenges and draw

CO4 [actionable insights using appropriate case studies and analytical tools L4

Contribution of course outcomes towards achievement of program outcomes & Strength of correlations (3:
Substantial,2: Moderate,1: Slight)

PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS8 | PO9 | P0O10 | PO11 | PSO1 | PSO2
COo1 |2
co2 |3
Cco3 |3
CO4 3
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No Contents ped

CO

Introduction to social media, World Wide Web, Web 1.0, Web 2.0, Web 3.0, Social
Media, jCore Characteristics of social media, Types of social media, Social (CO1
Networking Sites, Using Facebook for Business Purposes, Content Communities

Social Media Analytics Overview, Purpose of Social Media Analytics, social media

I 'Vs. Traditional Business Analytics, Seven Layers of Social Media Analytics, Types gg;’
of Social Media Analytics, Social Media Analytics Cycle, Challenges to Social Co 4’

Media Analytics, social media Analytics Tools. Case Study: The Underground
Campaign That Scored Big

Social Media Text Analytics, Types of Social Media Text, Purpose of Text Analytics,,  CO1,

I Steps in Text Analytics, Social Media Text Analysis Tools. Case Study: Tapping Into|  CO2,

1A%

Online Customer Opinions CcO4
Social Media Actions Analytics, Introduction to Actions Analytics, Common Social O],

Media Actions, Actions Analytics Tools. Case Study: Cover-More Group CO3,
CO4

Social Media Hyperlink Analytics Types of Hyperlinks, Hyperlink Analytics, Types

\% of Hyperlink Analytics, Hyperlink Analytics Tools. Case Study: Hyperlinks And gg;’
Viral YouTube Videos ’
CO4
Learning Resources
Text Books

1.

Seven Layers of Social Media Analytics: Mining Business Insights from Social Media Text,
Actions, Networks, Hyperlinks, Apps, Search Engine, and Location Data, Gohar F. Khan, 1st
Edition, 2015, CreateSpace Independent Publishing Platform
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