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BA2T3-   Marketing Management 
 

Unit 1- Introduction to Marketing: Concepts & evolution- Indian Marketing Environment- Role and 

functions of the Marketing Department; Market research: Concepts in demand- Market research – 

Forecasting and measurement – Market data analysis.  

Unit 2- Understanding the Consumer & Industrial Markets: Market segmentation- Targeting & 

positioning functional strategies – Identification of market segments - Marketing strategies.  

Unit 3- Product Management: Product life cycle- Product mix and line – Branding and classification. New 

product development- Market testing- Commercialization. Pricing strategy: Factors influencing the 

pricing- Responses to competitor’s price changes. 

Unit 4- Sales Promotion and Distribution Management: Promotional mix – Communication strategies; 

Channel function and flows- Channel levels- Channel management decisions.  

Unit 5- The growth and trends in Wholesaling & Retailing: Nature and Significance - concepts – types– 

store management and merchandising – Contemporary issues in marketing- Green Marketing- 

Consumerism. 

Relevant cases have to be discussed in each unit. 
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